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PREFACE

An understanding of statistical ideas, and the pqtenl|ql.for their application, is
so imporlant to the manager that statistics courses are offered in vj,$gal]y all
college business programs and are required in the great majority. In the interests
of honest-v. it cannot be claimed that required statistics gla.sses are the most
popular in the qgqi,cUl,*tr. However, they are certainly urno""g ?h. most useful.
Statistical methods are widelv used in many areas olbusiness. where numerical
infbrmation needs to be collected and senSibly interpreted as an aid to decision-
making in an unceftain environment.;" "

In preparing the third edition of this text, I have kept in mind that not all
statistical concepts are easily qagp,.e.d. The book introduces a wide range of pro-
cedures appropriate for the analysis of various types of business data. A very

, 
poor strategy for attempting to master the subject would be to try tq_glemorize
the details of these procedures "cookbook" style. The student's goal should be
an und-grstanding*ef the rat the various statistical techniques.
The author's goal has been to try to facilitate that understanding. The vast
majoriti ol readers of this book will bsc-o_ur__e*-q*oJuumers ral.hsr fhg,u-plad-uc.srs
qf-statistisal_infofm.aJig:8,,lt is intended that this text will help them become
well-informed consumers, with an qnde,rgandjns.-o-l-t}g*bes-'i1lo:.aUdjhe"kk-
gro. undLo elliEaJlyiudge. the statistical g]a1p.s,1ha1 thev will later meet. As an
aid to understanding the methodologv. I have included a very la"rg-e*nuJfuf
lulr,edqalclalqt2lqs. These are intended not mg1qly as specilic applications of
the general cg$.qglati.gns, but also as realistic illustrations of the situations in
which pi4isular Jfelhds are useful. Because understanding of the material is.

however. best achieved through hands-on experience, the text contains a glqat

UIA!.I' exgrcises. The student's understanding of the material will be sharpened
by working through several exercises on each topic.

ln writing this text, I have been conscious of the importance of persuadrng
the student of the practical relevance of the subject, hoping therebr, to induce
the motivation to put in the time and effort needed to adequatelr' understand
statistical methods. My strategy has been to include man-v real and realis.tic
examples and exercises taken from a range olbusiness Iields. includrng ;r-JrrLlrt-
ing, economics, finance, marketing, industrial organization. and .rsl:rzlttirrnal
behavior. It is hoped that the accumulation of this illustrative nrile r::l .'i ill con-
vince the reader of the importance of statistical methods in the m:,irir husiness
environment. and so heighten his or her interest in the suL,r:;:,

xlll



- -. ::rt iS for a one- or two-semester course aimed at busine

Paul \eribold

To the small minority of students who actuaily read prefaces, I wish r or_success in your studies of business statistics. In particular, ih;;" that I uilr beable to convince you of the value and relevance of statistics in'man.v branche:of business.
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